
 

Summer task –BTEC Business Level 3 
 

What Is A Marketing Campaign?  

 
A markeƟng campaign is any acƟon planned in order to 
achieve a markeƟng goal of a company. The goal could 
be increasing awareness for a product, service, business 
or organizaƟon, drive new revenue, or help with 
turnaround. From the Marlboro Man and the Nike’s “Just do it” slogan to the “Got Milk” and 
the Old Spice’s “Man your man could smell like”, markeƟng campaigns have the power to 
reach innumerable audiences, create trends and needs and define the market. 
And by studying them, we can take invaluable lessons on markeƟng and take one step closer 
to creaƟng enƟcing campaigns ourselves. 

 
Examples of markeƟng campaigns:  

 



 
TASK: 

1. Choose one business that you would consider to be “innovative” 

Suggested businesses: BP, Tesla, Mobile phone companies (avoid apple!), BMW, AUDI, 
Bentley, BriƟsh Aerospace Systems (Fighter jets), Airbus Industries, Dyson 
 

2. Think of a new product/service this business could introduce to the market/its 
customers 

3. Outline how the business will run a markeƟng campaign for its new product or 
service. The campaign is to run over a 6 month period and you have a 
£100,000 budget . YOU WILL NEED TO CONSIDER THE TARGET MARKET 
YOUR NEW PRODUCT IS AIMING AT eg age/gender/lifestyle AND 
CHOOSE RELEVANT METHODS  (This is to include costs of running the 
markeƟng campaign, so you will need to carry out research into different ways the 
enterprise can adverƟse the product eg TV, radio, Social media, billboard etc)  

  
4. Create a table (using word or paper) to show: the medium (type) you will use (need a 

selecƟon for it to get noƟced!) descripƟon of the promoƟon , the cost and which 
months you will use to adverƟse during the six month campaign. 
 



Type of PromoƟon Example/descripƟon  
of promoƟon  

Cost  Month  

Social Media Using X post  
‘ . . . . . .’  

 1,2,3,4,5,6 

Billboard Image of product, 
will include slogan 
and eye catching 
colours, large 
leƩering  

 1,2,3 

Radio     
TOTAL   £100 000  

 
 

5. A jusƟficaƟon to explain why using the mediums you have chosen will help the 
campaign be a success. 

 

 


