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turnaround. From the Marlboro Man and the Nike’s “Just do it” slogan to the “Got Milk” and
the Old Spice’s “Man your man could smell like”, marketing campaigns have the power to
reach innumerable audiences, create trends and needs and define the market.

And by studying them, we can take invaluable lessons on marketing and take one step closer
to creating enticing campaigns ourselves.

Examples of marketing campaigns:

4. Kellogg’s: Data-backed Branding

Kellogg’s might be one of the most iconic cereal brands in the world. In 2019, the company
rebranded its entire cereal range for the European market, marking the biggest change-up in
design in 113 years

The new-look cereol boxes are simpler, more consistent, ond easier to recognize on the shelf
These weren't just assumptions made by the design team, but key tokeaways from extensive
research. Kellogg’s found that 70 percent of customers could more easily locate the new
pockages, with simpler graphics focused on natural grain increasing purchase intent by 50
percent

Source: https://www.cnbc.com/2019/02/28/kellogg-redesigns-ifs-cereal-boxes-in-
europe-fo-reflect-naturalness. html

Takeaway for marketers: All modern-day businesses generate and store significant amounts of
data — it's critical thot you put data to use when designing markating compaigns. Don't be
afraid to reach out to your customers, ask for feedback, and use your findings to inform design
and messaging decisions



2. Domino’s: Rewarding Customers

Loyalty programs are nothing new. But, when paired with innovative technology, a game-liks
rewards system, and pizza, and you've got a marketing campaign that'll surely go viral.

Pizza giant Domino’s infroduced a limited-time loyalty program called “Points for Pies”
Accessible via their mobile app, customers were able to earn redeemable points for every

pizza they scanned.

Takeaway for marketers: Encourage your audience to participate in gamified rewards
programs. Even better, allow them to do so via their preferred channel, whether it's a mobile

app, secial media, or email.
TASK:
1. Choose one business that you would consider to be “innovative”

Suggested businesses: BP, Tesla, Mobile phone companies (avoid apple!), BMW, AUDI,
Bentley, British Aerospace Systems (Fighter jets), Airbus Industries, Dyson

2. Think of a new product/service this business could introduce to the market/its
customers

3. Outline how the business will run a marketing campaign for its new product or
service. The campaign is to run over a 6 month period and you have a
£100,000 budget . YOU WILL NEED TO CONSIDER THE TARGET MARKET
YOUR NEW PRODUCT IS AIMING AT eg age/gender/lifestyle AND
CHOOSE RELEVANT METHODS (This is to include costs of running the
marketing campaign, so you will need to carry out research into different ways the
enterprise can advertise the product eg TV, radio, Social media, billboard etc)

4. Create a table (using word or paper) to show: the medium (type) you will use (need a
selection for it to get noticed!) description of the promotion , the cost and which
months you will use to advertise during the six month campaign.



Type of Promotion | Example/description | Cost Month
of promotion
Social Media Using X post 1,2,3,4,5,6
Billboard Image of product, 1,2,3
will include slogan
and eye catching
colours, large
lettering
Radio
TOTAL £100 000

campaign be a success.

5. Ajustification to explain why using the mediums you have chosen will help the




